A SCIENTIFIC APPROACH TO
WASTE RECEPTACLE SELECTION
& PLACEMENT IN FACILITIES

By Jay Skinner, Marketing & Sales Manager at Integrity Commercial Products;
and Steve Course CPMM, Facilities Manager at Mid Atlantic Retina

Jay Skinner Steve Course

he selection of types, styles, and locations for
I waste receptacles in a facility can be made in
a scientific and calculated fashion, leading to
less time wasted by janitorial staff assigned to keep
such receptacles empty and better places for work-
ers to pitch their trash. A true “Both Win” situation.
Some people spend more time on their grocery
lists than planning their decorative commercial
waste container types and locations. Consider how
much was spent at any given facility to make it
beautiful, efficient, and appealing to customers (and
workers). You don’t want to then fill it with hard-
ware-store, residential-grade trash cans that crack,
break, chip — combined with plastic trash bags

hanging out the sides — totally killing the classy
vibe that architects, designers, and owners have
created. Key tips to consider are:

« ANALYZE THE SITUATION with a map of
your facility in one hand and a factfinder reminder
sheet in the other — and then walk the facility. In
the case of pre-build, which is best — get with your
team and mentally walk the facility while discussing
the elements and making notes. You can download
a Word copy of what Jay Skinner uses by contacting
Jay at jskinner@icp-sales.com. This includes such
topics as: Project Overview, Standard Product Rules
for Style and Color, Exterior Placement Plan, and
Interior — Office Areas, Breakroom/Cafeteria, and
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Facility Standardization Plan. This is all designed
to get you thinking about it in depth. For example,
every worker’s desk needs a small trash can while
locations with copy machines/printers demand

the same along with labeled paper recycling cans if
applicable.

« FILL IN THE BLANKS while considering the
types, styles, colors, and desired functions of re-
ceptacles available. Examples include Round Dome
Tops in restrooms, Funnel Tops in lunchrooms, and
larger 55- or 44-gallon City Cans with gravity doors
to keep bugs out and odors in. Large cans should
be placed in high-traffic areas inside and out.

Bring along a catalog featuring high-quality plastic
(preferably roto-molded for durability and color
fastness), metal/wood painted, or stainless-steel op-
tions to pick from. Staying with the same brand or
style line is important for consistency from a look
and feel perspective. Remember the vibe and beauty
you are trying to maintain.

« CALL A DISTRIBUTOR who will walk you
through the process. This article and aforemen-
tioned factfinder can get you thinking and help nar-
row down what receptacle manufacturers you want
to explore. Contact a local distributor with some
“boots on the ground” who will take a walk with
you and create a list and proposal from which you
can buy. If you're not sure who to call, then con-
tact the maker of the style and type of containers
you want and have them come out or recommend
someone. No one expects you to be an expert in the
details of all this. You can seek the ideas of others
and collaborate in the decision-making process to
get the right combination of types, styles, sizes, col-
ors, and materials to make the chosen receptables
effective, beautiful, and durable.

Steve Course’s perspective is that of a profes-
sional facilities manager who has invested a lifetime
of continuous education, practical observations,

Funnel top with matching can.



and methodical implementation in areas many
people simply do not think about.

Here are his practical “rules of the road” and
recommendations:

« Do not let receptacles multiply without a
plan — Extra cans create extra liners, extra
service stops, and sometimes no better user
experience.

Fix locations intentionally — Assigned
locations control the number of cans, the
user path, the cleaning route, and reduce

the likelihood that cans migrate into poor
positions.

Match service frequency to technology —
Electronic Waste Content Sensors are most
valuable when someone can respond before
the next fixed cleaning cycle. Lid sensors

are useful where day porters can respond

on demand, but they are less useful where
cleaning only happens nightly and staff
members replace liners regardless. Exterior
trash cans that are not checked every night
are a good fit for fullness sensors.

Design for pests, not just people — Avoid
placements that hide pest pathways or block
inspection points along walls. A blocked
pathway (between the container and wall)
will encourage a pest to climb up and into
the waste container when otherwise it will
pass by on the floor. If a can blocks or hides
that path, it can create an integrated pest
management problem. A bottom channel
around the back corner of a can on the floor
level creates a hidden, intentional place for
glue traps where pests are likely to travel.
Thin, tapered rectangular office containers
already create a back channel when pushed
against a wall. The shape of the receptacle
affects not only appearance and capacity, but
also cleaning access, pest monitoring, and
how the can behaves when users or cleaners
push it out of position.

Treat breakrooms differently from offic-

es — Food waste changes the risk profile

and needs different containment, capacity,
and cleaning assumptions than dry office
waste. Breakrooms need more capacity, more
containment, and more frequent service
than dry-waste office areas. A lid, funnel, or
other top treatment may be more appropriate
where food, liquids, and odors are present.
Gravity doors that shut well prevent gnats
from coming out if food waste has been left
too long.

Use ash-top and other dedicated cigarette
disposal outdoors — Smoking areas create a
fire and litter risk if people rely on ordinary
waste cans; they need purpose-built cigarette
disposal. Safety first: smoke poles and exte-
rior receptacles can catch fire, especially in
summer when materials are dry and people
put trash where cigarettes belong.

Round dome top style
with gravity doors.

In conclusion: Waste
receptacle placement
quietly shapes how a facility
looks, smells, operates, and
is maintained every single
day. The difference between
a thoughtful plan and a
haphazard collection of cans
shows up in labor hours,
pest complaints, fire risk,
and — perhaps most visibly —
the impression a facility makes on
every person who walks through the door.
The good news is that getting it right requires
a walk-through with the right checklist, an honest
look at how people actually use the space, and a
willingness to treat waste management as a design
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decision rather than an afterthought. Analyze the
situation, fill in the blanks with the right products,
and call in a distributor who can turn your plan
into a purchase that works.

Here’s to cleaner, smarter, better-looking facilities.

Jay Skinner is the Marketing & Sales Manager at
Integrity Commercial Products (IntegrityCommer-
cialProducts.com), LLC, in Plainfield, IN. He can
be contacted via email at jskinner@icp-sales.com.

Steve Course is a Facilities Manager at Mid Atlantic
Retina in Cherry Hill, NJ. He is a Certified Plant
Maintenance Manager and NJ Master HVAC Con-
tractor. His public speaking is generally on Facilities,
Neurodivergence / Accessibility, CMMS, Holistic FM
Planning / Troubleshooting and especially Soft Skills.
Course is a featured speaker at the upcoming NFMT
West Show in Las Vegas. He can be contacted via
email at scourse@midatlanticretina.com.
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